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Cleaner and better transport in cities

COLLECTIVE INNOVATION FOR PUBLICTRANSPORT IN EUROPEAN CITIES

Each Market and Societal Trend with the related survey findings is presented
in its own distinct Box. The higher the Box lies on the vertical (y) axis, the
greater is its expected increase over the forthcoming 10 years. The farther
the Box lies on the horizontal (x) axis, the greater is its expected impact on
the demand for Public Transport services in European cities over the

forthcoming 10 years. Overall, the Boxes towards the upper right corner
of the poster represent the most important trends, while the Boxes
towards the lower left corner of the poster represent the least important
trends. The relative weight of each Trend is depicted by the area of its Box.
Each Box contains the following information: the name of the trend,

a brief explanation of the trend and which policy instruments should be
used by European Public Transport Authorities and Operators to respond
effectively to the trend in a ranked order (Gold, Silver and Bronze badges).

Innovative

Contemporary Market and Societal Trends
and their influence on Public Transport

Technologies

Technological advancements render
the travelling experience more efficient
and enjoyable.Transport users plan their

trips more effectively.Vehicles are
cleaner and safer.

Population
Ageing
Life expectancy increases, while birth
rates decrease. Cities and Transport are
called to accommodate a higher

proportion of elderly people with
distinct requirements.

()
Flexible Economy

An expanding number of companies
offer flexible work schedules and remote
working options to their employees.
Travel patterns are changing.

35%

say that transport stakeholders
should react to this trend
very actively by means of:

Social Innovation

Individuals, the public and private sector
and the civil society develop new
products and services to meet social
needs.New ways of thinking about
urban mobility emerge.

say that transport stakeholders
should react to this trend
very actively by means of:

Business Network
models Infrastructure

31

say that transport stakeholders
should react to this trend
very actively by means of:

Vehicle
Technologies
and Design

Digital
Services

Globalisation

Social, economic and physical
boundaries fade.The mobility of goods
and people increases.Travelling
becomes easier and
more affordable for Europeans.

Marketing
and Mobility
Managemen

Business
models

say that transport stakeholders
should react to this trend
very actively by means of:

Sustainable
Lifestyles
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Individual
Empowerment

People are better educated, entrepreneurial
and tech-savvy.They claim their rights
and pressure transport authorities to
accommodate their needs and demands.
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229%

say that transport stakeholders
should react to this trend
very actively by means of:

) Marketing
Business and Mobility
models Managemen

Transforming
households

A growing share of the population
remains childless or has children at a
later age, while divorce rates increase.

The sizes of households diminish.

Contemporary families have
different transportation needs.
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22%

say that transport stakeholders
should react to this trend
very actively by means of:

Marketing
and Mobility
Managemen

Corporate social
responsibility
Businesses, including Public Transport
Operators, voluntarily commit themselves

to behaving ethically and promoting end
users’ health and quality of life.

Urban

Marketing
and Mobility
Management

Business
models

EU Legislation

The European Commission puts
forward regulations for building a
competitive transport system that will
increase mobility, remove major
barriers in key areas and fuel
growth and employment. National
governments are called to comply.
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say that transport stakeholders
should react to this trend
very actively by means of:

Business Organizational
models changes

Environmental
Degradation

Natural resources become depleted,
ecosystems are destructed and the
climate changes. Oil prices increase.
Environmental policies of all scales

include measures affecting transport.

Sprawl

Parts of the population move away from
central urban areas into low-density,
monofunctional and car-dependent

communities. The ‘last mile’issue becomes

more critical than ever.

35%

say that transport stakeholders
should react to this trend
very actively by means of:

very actively

Marketing
and Mobility
Management

42

say that transport stakeholders
should react to this trend

Digital
Services
Vehicle
Network Technologies
Infrastructure and Design

63%

say that transport stakeholders
should react to this trend
very actively by means of:

Vehicle
Technologies
and Design

Business
models

by means of:
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19

say that transport stakeholders
should react to this trend
very actively by means of:

Business
models

Shared Economy

People increasingly share human,
physical and intellectual resources.
Travelers can now share vehicles using
social networking platforms for
car-pooling and car-sharing.

say that transport stakeholders
should react to this trend
very actively by means of:

Marketing
and Mobility
Management,

Business
models

People become aware of their energy

consumption and their carbon footprint.

More of them consciously opt for
healthy, sustainable and ‘alternative’
lifestyles and travel options.

47

say that transport stakeholders
should react to this trend
very actively by means of:

Vehicle Marketing
Technologies and Mobility
and Design Managemen

Urban Governance

More decisions are taken on the city
level. Regional and local authorities strive
to come forth as innovative and develop

a distinguished brand, promoting
‘sustainable’and ‘smart’ transportation.

37%

say that transport stakeholders
should react to this trend
very actively by means of:

Organizationa Business
changes models

Urbanisation

Towns and cities become larger as more
and more people move to city centers.
The inhabitants of those areas demand

shorter and more frequent journeys.

say that transport stakeholders
should react to this trend
very actively by means of:

Marketing Vehicle
and Mobility Technologies
Management and Design

The information presented in this infographic originates from a survey that was addressed to transport experts and non-experts and was carried out in April 2016 to validate CIPTEC project findings. The survey yielded 450 completed questionnaires with respondents originating from 17
countries. Should you wish to find out more about this survey, you may contact the CIPTEC Project Coordinator, Prof. Aristotelis Naniopoulos at the email address: naniopou@civil.auth.gr
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